Marketing Basics

A beginner’s guide to promoting your library’s valuable
resources

Amy Hitchner
Collaborative Programming Coordinator
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Session Outcomes

e Build a basic marketing plan that can be scaled to any budget

e Identify social media strategies that help you manage your
workflow

e Understand basic graphic design principles that will help you
create professional-looking marketing materials
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Why Market?



Marketing Is a type of
communication that
drives action.




Your patrons don't
know what your
library has unless
you tell them.




Marketing
communicates g
your library's et
values and oo
priorities.
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http://photos.lapl.org/carlweb/jsp/DoSearch?index=z&databasel
D=968&terms=0000050886



Building a Marketing Plan



Components of
Your Marketing

Marketing team
Assessment
Goals

Budget

Content

Channels & partners

Lo o o o o o

Collateral

http://digital.cincinnatilibrary.org/digital/collection/p16
998coll56/id/149




Assemble your

https://texashistory.unt.edu/ark:/67531/metapth129504/

No experts required!
Go where the energy is

Utilize your community,
including teen groups

Agree on roles & expectations



Assess the
S |tu atl O n e Document current efforts:

channels, campaigns, collateral,
partners

e Get feedback from your
community through formal
and/or informal evaluation

e Interview internal & external

stakeholders

http://photos.lapl.org/carlweb/jsp/DoSearch?ind -
ex=z&databaselD=968&terms=0000080291




Define your

e Prevent the dreaded scope creep
e Goals help evaluate progress
e Who is your audience?

e Start small; keep it measurable
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http://ulib.iupuidigital.org/cdm/ref/collection/Indy50 —_—
OFest/id/6866




ldentify your
content

http://photos.lapl.org/carlweb/jsp/DoSearch?in
dex=z&databaselD=968&terms=0005433791

Events & programs

New materials

Historical collections
Digital resources
Experts in the library
Nontraditional resources
Meeting rooms
Interlibrary loan service

Outreach services




Build your
budget
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http://digitalcollections.library.gsu.edu/cdm/ref/collection/
lane/id/7205

Your budget may be $0. You can
still work with that.

Staff time is a factor.
Free and low-cost options exist.

Track your stats.



Choose channels;
FIind partners

https://digitalcollections.hclib.org/digit
al/collection/MplsPhotos/id/22416

Local radio and paper

Community buildings,
newsletters, and message boards

Local businesses, agencies, &
extensions

School liaisons/teachers
Your website

Library newsletter/email list
In-library signage*

Social media




Create your
collateral

DRINK

IN BOTTLES

http://digitalcollections.library.gsu.edu/cdm/ref/coll
ection/lane/id/10698

Consider your media channels.

Design work: in-house or
outsourced?

Templates. But seriously,
templates.

Align with your branding
guidelines.



Social media



Social media is the
digital space where
you Interact with your
community.



Use analytics to
avolid social

media overload
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For best results,
feed and water
your social
media channels
regularly
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Campaign:
#HGetToKnowCSL

I love seeing how
libraries impact their
communities.

Mary Bills

Technical Coordinator
Colorado State Library

#GetToKnowCSL

Goals
e Generate awareness about CSL
staff and their programs
e Put a human face on CSL
® Increase communication
potential between CSL staff and
CO library staff
Timeline
e March - June 2018
Collateral
e Staff profile graphics & post

content



A very quick primer on graphic design



Visual
Hierarchy

The most important element
should be the first thing you see.

https://collection.cooperhewitt.org/objects/18790061/



White Space

White space is not your enemy.
Filling it unnecessarily creates
visual noise.
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We offer Reglazing, Refinishing, and Resurfacing solutions! We can
make those old wom out bathtub, sink, or tile look great again at a
fraction of the cost of new. Servicing the Cincinnati, Columbus, Dayton
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Word Art and
Clip Art

Just say no to 90s graphics.




ADVANCE ADMISSION $3.50--AT DODR 54 00
On S a JAMES BROWN Presents
I l THE TYRONE DAVIS REVUE
3 FEATURING

Limit to 2-3 of each. The fewer
the better.

.. GEATER
" DAVIS

“FOR YOUR PRECIOUS LOVE"
“MY SWEET WOMAN'S Love"

e

21st CENTURY
MIND CHANGERS BAND

https://collection.cooperhewitt.org/objects/18655385/



Images

Crop them or resize them
proportionately. Don’t distort
them by stretching.




Templates

You’'ll wonder why you didn’t use
them before.

My Geeky Selé»
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Blogs & Atrticles

e How to get your word out the “right way”
e Creating compelling visual content for

social media

e 12 common image formatting mistakes
e Smashing Magazine (blog)

Ad/Lib (blog)

Learning & Training
e TechSoup webinars

e Library Marketing & Communications

Conference

e Wyoming State Library Training Calendar

e ACRL Library Marketing and Outreach
Interesting Group (Facebook group)
e ALA PR Talk (mailing list)

Images

Nobacks.com Free stock images with no
backgrounds

Vecteezy Free vector art

Noun Project Free icons

Free high-resolution images

o Pixabay
o Unsplash

o  Public Domain Archive

o Wikimedia Commons
2018 Social Media Image Sizes Cheat Sheet

Design Tools

Canva
Piktochart
GIMP
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http://www.alsc.ala.org/blog/2016/12/get-word-right-way/
http://litablog.org/2017/08/nofilter-creating-compelling-visual-content-for-social-media/
https://designschool.canva.com/blog/12-common-image-formatting-mistakes-avoid-website/
https://www.smashingmagazine.com/
http://adlib.info/
http://www.techsoup.org/
http://www.librarymarketingconference.org/
http://library.wyo.gov/services/training/calendar/
https://www.facebook.com/groups/acrl.lmao
http://lists.ala.org/sympa/info/prtalk
http://nobacks.com/
https://www.vecteezy.com/
https://thenounproject.com/
https://pixabay.com/
https://unsplash.com/
http://publicdomainarchive.com/
https://commons.wikimedia.org/wiki/Main_Page
https://makeawebsitehub.com/social-media-image-sizes-cheat-sheet/
https://www.canva.com/
https://piktochart.com/
https://www.gimp.org/

Amy Hitchner
Collaborative Programming Coordinator
Colorado State Library

ahitchner@coloradovirtuallibrary.org

Twitter: @costatelibrary
Facebook: coloradostatelibrary
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